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BUS 6000  wmATANITETUNIEIDNGENINGINT 3 (3-0-6)
Techniques for Reading English Business Texts (ladtdunaehin)
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An application of communicative grammar, discourse analysis and functions of
informational structures for planning and teaching appropriate reading techniques in
order to guide students and give them practice in reading comprehensively various

types of advanced business materials, publications, and textbooks.

BUS 6002  ASHgAIEN3FIND 3 (3-0-6)
Business Economics
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To study micro and macroeconomic concepts and theories, essential for

understanding the economic atmosphere within which business organizations operate.
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RAM 6001  Adu3AAMSIINamSUTMdInAne 1 (1-1-0)
(Knowledge and Morality for Graduate Studies)
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A study of theories, principles, learning processes and approaches in creating
knowledge and potentialities of living life with dignity, inculcating values of being

truthful to oneself and public-mindedness towards society and the country, including




abiding by academic and professional integrity, adhering to propriety and respecting
others rights. An emphasis is also placed on the recognition of propriety intellectual
property and the development of the student positive outlooks on the world, human
relations skills and abilities to work with others, based on good governance, self-

reliance, sufficiency economy principles and lifelong learning.
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BUS 6011 A15AANISHASNOANTINBIANS 3 (3-0-6)
Management and Organizational Behavior
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The subject emphasizes various concepts that relates to management and
organizational behavior. Those concepts include the management foundation and
roles of management in organization, managing environment and decision making,
strategic management and planning. The subject also studies about the corporation of
the business, international business, ethics and social responsibilities, organizational
environment, human resources management, leadership and motivation, and the
creation of communicative team to achieve organizational efficiency and effectiveness.
Finally, the processes of controlling and following up, including technology and

innovation management, and change management will be investigated.

BUS 6012  n139AN1N13RY 3 (3-0-6)
Financial Management
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A study of the corporate financial decision- making process. Subject areas
included are reviews of financial statements and ratio analysis, the concepts of risk

and return, the time value of money, analysis and valuation of bonds and common




stocks, measuring the cost of capital, capital budgeting decisions, capital structure,
dividend policy, risk management, and mergers and acquisitions. The course also
emphasizes the applications of information technology in all phases of the analysis

and decision making.

BUS 6013 N15ANIINITAANN 3 (3-0-6)
Marketing Management
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Study of the modern marketing concept, environmental analysis and
marketing opportunities in digital era. Understanding the customer insight through
which creating brand equity and customer equity and identify the segmentation, target

marketing and product positioning. Developing marketing mix strategies and the

process of the marketing plan which creativity and marketing technology.

BUS 6015 N133ANIINITANTUIIU 3 (3-0-6)
Operations Management
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A study and analysis of operations in manufacturing and services industries,
emphasizing the applications of operations concepts and quantitative techniques for
decision making. The topics include operations strategies, product design, process
and technology design, plant layout, location analysis, work system design, project
management, logistics and supply chain management, inventory management, quality

management, and maintenance management.




BUS 6016  35n15338M1935ia 3 (3-0-6)
Business Research Methodology
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The course focuses on the conduct of research and the use of research findings
for business decisions. Emphasis is placed on the logic and methods of problem
identification, research designs, data collection methods, data analysis and
interpretation.  Students are required to design a research project, prepare a written

proposal, collect and analyze data and write a research report.

BUS 6017  n1sUsy¥dmiun1susnis 3 (3-0-6)
Accounting for Management
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A study of principle and initiation of accounting information presented in
corporate financial statement, analysis of corporate’s financial position and
performance, principle and techniques for implementation of cost and quantitative

information in planning, control and analysis for management’s decision making.

BUS 7017  n1sdansidienagns 3 (3-0-6)
Strategic Management
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A study of theories, concepts, and practices of strategic management that
includes the application frameworks in various contemporary settings. The subject
emphasizes the real world case studies both domestic and international, strategic

management research articles for integrated profound knowledge.




BUS 7096 N1SAUAIDETY 3 (3-0-6)
(Independent Study)
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Project selected by student in consultation with assigned instructor. The
purpose in to permit the student to survey the literature and to conduct research in a

specialized area of interest.

BUS 7097  A1seauUszalandug 0 (0-0-0)
(Comprehensive Examination)
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Student is required to take a comprehensive examination after completing

course works according to the curriculum.
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BUS 7100  n159an1svuuyud 3 (3-0-6)
(Human Capital Management)
AnvnuiAnuazitnisdnnisyuuyed 3wuins wagniiang 9 vesnsuims
NINYINTUYWELUBIANTT NITINUNUTATINIFIAU NITIATIENNU NTATIVLALARLTDN
YAAINT NMsEnUIHKAYNISRRIL Uselliunan1sujuacnu n133ngAmauwny n153anis

AuguAmBazANUaoniEYemEnIN naenIunagnslun1sa I MeTeAnyLleuIEYDs

aNe

UNATHNAN TN URDAAIALTITULAZ LI INUFUNUS

ES]




Study concepts and approaches in Human Capital Management, evolution and
functions performed by human resource management professionals. Topics also
include HR planning, job analysis, recruitment and selection, training and development,
job evaluation, performance appraisals, compensation, collective bargaining and
employee health and safety. The course also examines government policies affecting

the labor markets and labor relations.

BUS 7110  anazdingalus 3 (3-0-6)
(Leadership in a New Era)
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In the new era of technological change and digital disruption creating modern
society, mindsets, and global competition comes new roles and qualities of leadership.
High-impact leaders inspire, motivate, and empower others toward a common goal.
They create and facilitate the conditions for people to thrive. This course will introduce
various leadership themes from inclusive leadership to agile leadership principles,

leadership role in organizational excellence, and examples of business leaders who

are distinguished for their leadership.

BUS 7111  lan1ann9gsna uwazn1se51auuugsna 3 (3-0-6)
(Business Opportunity and Business Plan
Formulating)

AnwuAgafunsiasgianinndeuniagina iedumlenianiegsne ns
quwqaﬁﬂmi miﬂimﬁu‘[amamﬂﬁqiﬁ% LATNITULULNUTIND diesmuanwamalunis
ANIUUYDIAINTT

The study of the analysis of business environment to explore business
opportunities; development of new business venture; business opportunity
assessment; and a business plan formulation to establish guidelines for business

operation.




BUS 7113 mMsdan1sn1sisuntas uazANAnaSIeETIA 3 (3-0-6)
(Managing Change and Creativity)

MnusEdnduanan mundeutinelutazneuen ssdnsiesdnvauansaly
nsuteiurunNLAnasEs SRk Nsadeutanssy waradliFeTmusssuilBelosinsiin
aannsalunsiasazusui Tulnd fidouesldfnvidansouuuiAnuesainudn
45198556 winnssy warnsdsundainisluesdns sauludaifnisunmizaiuin
a¥19as3h msadreanmundenlfidedonisadrautnnssy wasdsnsianisnmsiiasundas
An99luesAns

With forces in the external and internal environments, organization must stay
competitive through creativity and innovation and remain capable to evolve through
its culture. This course explores the concepts of creativity, innovation, and change
within organization. You will learn how to foster creativity and facilitate innovation. In
addition, this course will also introduce you to various change initiatives and

interventions.

BUS 7115  Uszhuddgylulagiunaznsdifnwmisnisinnis 3 (3-0-6)
(Current Issues and Case Study in Management)
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A study of current issues and case study in the field of management. Readings

article paper, research paper, and case study about management. Including

independent reports, and discussion are utilized.
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BUS 7301 waAnssuEuslna 3 (3-0-6)
(Consumer Behavior)
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To study the characteristics, behavior and buying process of buyer in consumer

market and business market, factors that influence buyer behavior and decision-




making. Application of consumer behavior knowledge to develop appropriate

marketing strategies.

BUS 7304 m‘s?iamim'mmﬂL%au”‘smmi 3 (3-0-6)
(Integrated Marketing Communications)
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This course deals with the concept ,principle of integrated marketing
communications ( IMC) , the marketing communication model, the marketing
communication process, IMC strategies , the tools of IMC and media mix, IMC planning
, evaluation and controlling of IMC and campaign effectiveness, trend and IMC

development

BUS 7305 UsziaudagyTullagiumienseana 3 (3-0-6)
(Seminar in Current Issues in Marketing)
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To study of recent theoretical and empirical works in the field of marketing to
apply with analyzing current issues in marketing, selected readings in current
periodicals and publications are chosen to deal with contemporary problems and

issues in marketing. Independent research, reports, and discussion are utilized to

enhancing the student’ solving problem skill.

BUS 7311 N15AANITYBINIINITAAN 3 (3-0-6)
(Marketing Channel Management)
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Integrated approach to distribution strategy and retail management. Analytic
,strategic and managerial aspects of distribution, role of channel members, the impact
of marketing channel decision on marketing strategy, channel design and management,
the motivation and behavior of channel membership and relationship management,

electronic marketing channel ,overview of supply chain management.

BUS 7314 N1INAIAAINA 3 (3-0-6)
(Digital Marketing)
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Understand the fundamentals of digital marketing, website planning and
development. Introduction to search engine optimization, on page SEO, type of online
paid advertising, communication design, creating content, selecting platform,
evaluating and monitoring digital marketing campaigns, understand and set up web

analytic tools and funnel technique. Developing and integrated digital marketing

strategy.







