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(Knowledge and Morality for Graduate Studies)
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A study of theories, principles, learning processes and approaches in creating knowledge and
potentialities of living life with dignity, inculcating values of being truthful to oneself and public-mindedness towards
society and the country, including abiding by academic and professional integrity, adhering to propriety and respecting
others rights. An emphasis is also placed on the recognition of propriety intellectual property and the development of the
student positive outlooks on the world, human relations skills and abilities to work with others, based on good governance,

self-reliance, sufficiency economy principles and lifelong learning.
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BUS 6000 MANANIBIUMBIBINGBNIEIND 3 (3-0-6)
Techniques for Reading English Business Texts (hirfunviena)
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An application of communicative grammar, discourse analysis and functions of informational structures
for planning and teaching appropriate reading techniques in order to guide students and give them practice in reading

comprehensively various types of advanced business materials, publications, and textbooks.
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Business Economics
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To study micro and macroeconomic concepts and theories, essential for understanding the economic

atmosphere within which business organizations operate.
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Management and Organizational Behavior
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The subject emphasizes various concepts that relates to management and organizational behavior. Those
concepts include the management foundation and roles of management in organization, managing environment and
decision making, strategic management and planning. The subject also studies about the corporation of the business,
international business, ethics and social responsibilities, organizational environment, human resources management,
leadership and motivation, and the creation of communicative team to achieve organizational efficiency and effectiveness.
Finally, the processes of controlling and following up, including technology and innovation management, and change

management will be investigated.
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Financial Management
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A study of the corporate financial decision-making process. Subject areas included are reviews of financial
statements and ratio analysis, the concepts of risk and return, the time value of money, analysis and valuation of bonds and
common stocks, measuring the cost of capital, capital budgeting decisions, capital structure, dividend policy, risk
management, and mergers and acquisitions. The course also emphasizes the applications of information technology in all

phases of the analysis and decision making.
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Marketing Management
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Study of the modern marketing concept, environmental analysis and marketing opportunities in digital
era. Understanding the customer insight through which creating brand equity and customer equity and identify the
segmentation, target marketing and product positioning. Developing marketing mix strategies and the process of the

marketing plan which creativity and marketing technology.
BUS 6015 MIAAMIMIAUHUNY 3 (3-0-6)
Operations Management
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A study and analysis of operations in manufacturing and services industries, emphasizing the
applications of operations concepts and quantitative techniques for decision making. The topics include operations
strategies, product design, process and technology design, plant layout, location analysis, work system design, project
management, logistics and supply chain management, inventory management, quality management, and maintenance

management.
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Business Research Methodology
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The course focuses on the conduct of research and the use of research findings for business decisions. Emphasis
is placed on the logic and methods of problem identification, research designs, data collection methods, data analysis and
interpretation. Students are required to design a research project, prepare a written proposal, collect and analyze data and

write a research report.
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Accounting for Management
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A study of principle and initiation of accounting information presented in corporate financial statement,
analysis of corporate’s financial position and performance, principle and techniques for implementation of cost and

quantitative information in planning, control and analysis for management’s decision making.
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Strategic Management
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A study of theories, concepts, and practices of strategic management that includes the application
frameworks in various contemporary settings. The subject emphasizes the real world case studies both domestic and

international, strategic management research articles for integrated profound knowledge.
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(Business Opportunity and Business Plan Formulating)
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The study of the analysis of business environment to explore business opportunities;
development of new business venture; business opportunity assessment; and a business plan formulation to

establish guidelines for business operation..
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(Managing Change and Creativity)
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With forces in the external and internal environments, organization must stay competitive
through creativity and innovation and remain capable to evolve through its culture. This course explores the
concepts of creativity, innovation, and change within organization. You will learn how to foster creativity
and facilitate innovation. In addition, this course will also introduce you to various change initiatives and

interventions.
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(Investment Management)
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A study of various investment alternatives and their valuation. Topics included are analysis of
common stocks, corporate and government bonds, mortgage-backed securities, options and future contracts.
The course also includes study of the market structure and its participants, as well as alternative

measurements of risk and return on investments, and the theory and practice of portfolio management.
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(Special Topic in Business Management)
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This course mainly explores and analyses in-depth on the special topic in business management
concern crucial to current management situation, which are directly relevant to the today’s sustainable

competitive advantage. The delivery mode consists of lecture, case analysis, and independent study.
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(Special Topic in Marketing)
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This course is designed to systemically study the advanced conceptual frameworks in marketing
discipline and also to analyze the application of advanced marketing concept of formulate and implement

the marketing program consistent with specific business rival environment.
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BUS 7096 msAuANvasY 3 (3-0-6)

(Independent Study)
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Project selected by student in consultation with assigned instructor. The purpose in to permit the student

to survey the literature and to conduct research in a specialized area of interest.
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BUS 7097 msaeulszananimg 0 (0-0-0)
(Comprehensive Examination)
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Student is required to take a comprehensive examination after completing course works according to

the curriculum.



